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KirkwoodWineStroll.com

About the Stroll
WHEN: September 23, 6:30 to 10:30 pm WHERE: Downtown Kirkwood, Hosea L. Williams Dr. SE & Howard St. SE, 30317
The Kirkwood Wine Stroll was established in 2006 as a unique way for neighbors to experience downtown Kirkwood. From a
few local businesses pouring wine and 500 “strollers”, the event has grown into a block party within downtown Kirkwood. The
Wine Stroll is now a beloved in-town Atlanta event with 35 pouring stations serving 1,500 people. But that’s not all! The KWS
also includes food served by local businesses and live music and entertainment on two stages. We are expecting more people
than ever at our 10th Anniversary event!
Organized by the Kirkwood Business Owners’ Association (KBOA), proceeds from this annual
event support local schools and initiatives and fund other KBOA events throughout the year.
The Kirkwood Business Owners’ Association, is a 501c(6) nonprofit organization established in
2007 to promote growth, stability and profitability in the Kirkwood Business District.

(kirkwoodbiz.com)

HOW IT WORKS:
Strollers receive souvenir wine glasses and wine “passports” to record their around-the-world
wine tastings from over 30 pouring stations and food bites from several scrumptious Kirkwood
restaurants. Local musicians also provide entertainment from our two performance stages.

ABOUT KIRKWOOD:
Kirkwood is bound on the north by DeKalb Avenue, on the
south by Memorial Drive and Interstate 20, on the west by
Montgomery Street, and on the east by 1st Avenue. There are
more than 3,000 households within the Kirkwood neighborhood.

NAMED “NEIGHBORHOOD OF THE YEAR” 2013 BY CURBED.COM
“Something in the way Kirkwood soundly defeated Poncey-Highland (capturing
75 percent of votes) in the first round of this year’s Curbed Cup tournament signaled that the neighborhood meant
business. And they did. Two weeks and a couple of improbable victories later, the burgeoning DeKalb County ‘little city
within a city’ reigns supreme as ‘Neighborhood Of The Year’” - Curbed.com

Kirkwood is home to multiple commercial areas:
“Downtown Kirkwood” located along Hosea L
Williams Drive from Bates Street to Rogers Street,
“Kirkwood Park” at the corner of Hosea L Williams
Drive and Wade Avenue, and several businesses
along College Avenue from Howard Street to the
East Lake Marta Station. Our neighbors are
East Lake, Decatur, Oakhurst and Edgewood.
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In 2009 Kirkwood Historic District was nominated to
the National Register of Historic Places. With nearly
2,000 contributing resources, the Kirkwood Historic
District is the largest historic district in the State of
Georgia in terms of contributing resources.

2016 Sponsorship Opportunities
As a Sponsor of the 10TH ANNIVERSARY KIRKWOOD WINE STROLL, KirkwoodWineStroll.com, you have several highprofile opportunities to introduce your business to Kirkwood residents. Sponsorship levels range from $5,000 to $250.

GOLD MEDAL
This is our premier sponsor opportunity, also known as the title sponsor. As a Gold Medal sponsor your logo will be on every
piece of marketing and promotion for the 10th Annual Kirkwood Wine Stroll. You will receive a social media discount code
worth $5 off the price of admission to advertise to your clients. You can use the code for as many people as you want for a
30 day period. You will also receive a full-page advertisement in the Kirkwood Wine Stroll Passport given to every participant.
SILVER MEDAL
The Silver Medal level has the prestigious honor of sponsoring one of our event assets. There are a number of options, such as
your company name and logo on:
• Music stages
• Check in booths where all the participants must check-in prior to starting the stroll
• Food ticket booth where participants will purchase tickets to buy food from local vendors
You will be mentioned and your logo will appear in official press releases and electronic promotion. You will receive a social
media discount code worth $5 off the price of admission to advertise to your clients. You can use the code for as many people
as you want for a 30 day period. You will also receive a full-page advertisement in the Kirkwood Wine Stroll Passport that is
used by participants to log their tastings at the event.

SIPPER
The Sipper level enables you to be part of the Kirkwood Wine Stroll
at a low cost of entry. This sponsorship level includes your logo and
a link to your website on the Kirkwood Wine Stroll website. Your logo
will appear on the Wine Stroll Passport given to every participant
and on site signage at the event.
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BRONZE MEDAL
The Bronze Medal level ensures your logo in official press releases and
electronic promotions. You will receive a social media discount code
worth $5 off the price of admission to advertise to your clients. You can
use the code for as many people as you want for a 30 day period. You
will also receive a half page advertisement in the Kirkwood Wine Stroll
Passport given to every participant.

$5,000

$1,500

$750

$250

Gold Medal
(1 total)

Silver Medal
(4 total)

Bronze Medal
(10 total)

Sipper
(20 total)
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First right of refusal for category in 2017
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Day of Promotion

✓

Pre-Event Promotion

Added-value media buys with exclusive use of
presenting sponsor name/logo

✓

Logo incorporated into the web banner on the Wine Stroll website
Logo displayed on all pages of the Wine Stroll website

✓
✓

Sponsor logo included in ENTIRE festival promotional campaign –
media partner details to be determined

✓

Naming rights for one event asset (ex: music stage, check in booth, etc.)
Sponsor inclusion in all official Wine Stroll press releases
Logo on all printed collateral (banners, posters, postcards, etc.)

✓
✓

Logo displayed on the sponsors page of the Wine Stroll website
$5 off personalized coupon for your clients, good for a 30 day period
sometime between June and August
Sponsor logo and link on KBOA and festival website
Sponsor inclusion in all festival electronic promotion and e-communication
FB advertising copy/code for cross promotion of your FB page and the event

Your company’s name on wine glass given to each participant
Your company’s name and logo on one of the event assets
One full page ad in Wine Stroll Passport given to event participants

✓

Logo on Wine Stroll Passport given to every participant
Logo displayed on on-site signage

Day of Engagement

On-site customizable display space to interact with guests
6 free tickets to the Wine Stroll
4 free tickets to the Wine Stroll
2 free tickets to the Wine Stroll

Sponsorship Levels
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One half page ad in Wine Stroll Passport given to event participants
Live sponsor mentions from the music/entertainment stage

✓

✓
✓

✓
✓
✓
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Demographics of Attendees
ATTENDANCE BY AGE

21–29
13%

30–39
37%

40–49
32%

ATTENDANCE BY SEX

50+
15%

MALE
36.5%

FEMALE
63.5%

ATTENDANCE BY ZIP CODE

30317 = 37%
30307 = 6 %
30316 = 5 %
30030 = 4 %
30033 = 3 %
30306 = 3 %
30308 = 3 %
30312 = 3 %
other = 23 %

30033
30306
30308

30307

30030

30317

30312

30002

30032

30316

AVERAGE HOUSE SALE
IN KIRKWOOD

$375,227
rev 6/21/16

produced by the
Kirkwood Business
Owners’ Association

KirkwoodWineStroll.com
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To reserve a pacakge:
kirkwoodwinestroll@gmail.com
or
404.492.7803

